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Tbe economy, the credit markets and the courts may all be hurdies, but It appears
nothing including a tornado, can stop development in Atlanta
Sinee the Civil War, AUanta has devoloped a reputation for buliding and rebuild-
fng, which has served it well for the past 140-plus years,

Today. Atlanta is a 28-county metropolitan area that reached 5.2 million population
in 2007, having added over 100,000 people a year for the past 10 years, with another
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It's no wonder that dozens of mixed-use projects are planned and under construc-
tion in Atlanta. Rapid growth Lo the past 20 years led to suburban sprawl and legend-
ary traffic. Now developers are moving closer in, with misjor new mixed-use develop-
ments in Downtown, Midtown and Buckhead.

But many multiphased projects planned over the past decade during better times
are now faced with the harsh realities of 8 flagging economy. Some, from looming re-
cession and tight credit markets to cautious retailors and consumers, mirror national
concerns, while others are specific to Atlanta.

While the local population is growing, the job market is slowing somewhut The

housing sector; in terms of new homes and prices, is also declining, though much Jess
than it has in neighboring Florida.
An d Downtown tomado the night of March 14 did damage surpassing $150
miflion to Atlanta landmarks, including the ONN centar, the Geongla World Congress Center
snd the Georgia Dome. Repairs are under wiy, mostly replacing blown-out glass. Officials
said the biggest imperutive is getting the Georgda World C Center, which bosts many
of the city’s conventions, up and running though it is unclear when it will reopen.

Downtown tourist attractions like the Georgla Aquarium and World of CocnCola,
which opened (n the past two years and draw milllons to the area, escaped damage.

“T'he tornado won't be a long-term problem for developers or the econotmic wellare
of the ¢ity,” said AJ. Robinson, president of Central Atlunta Progress, a private, non-
profit business development group

Robinson acknowledged that the economie climate for developers in general “is not
great.” but stressed the mission of developing Downtown as a viable rotail center

Industry watchers say financial storm clouds are much more threatening in the
Jony run (o Atlanta's continued growth.

“Like boxers, Atlanta’s developers are feeling punched with a rght, then a left,”
sald Steve Labovitz, partner in MeKenna Long & Aldridge, u legal firm that represents
dovelopers. “They are jittery about a eredit crunch, the economy, financing, higher
construction costs, the court decision — everything is creating a perfect storm.”

That court decision — u Feb. 15 Georgia Supreme Court ruling prohibiting the use
of school property tax revenues for redevelopment projects — stunned developers.

Projects in areas designated as Tax Allocation Districts have previously used such
monies 1o fund infrastructure and other improvements. The ruling effectively limits
the funding available to developers to help with their projects

“Without it, Atlantic Station wouldn't have happened.” said Brian Leary, vico
ol AIG Real Estate, devolopers of Atlantic Station. The mined-use projoct created a minl elty
on # former steel mill in Midtown, using $300 million in TAD money to fund infrastructure.

Last month’s ruling could fimit funds for approximately 20 projects planned in
two designated districts in the city. One high-profile project, Allen Plaza, s o 12-acre,
nine-block mixed-use development in Downtown and is in its second phase.

Hal Barry, chairman of Barry Real Estate, said the project suffered “absolutely no

damage,” from the tormado, aithough it was in the storm's path. Financing and credit
is another story.

Public funding - approximately $78.8 million for infrastructure Improvements —
could be cut in half, due to the court ruling

“L wis blindsided,” sald Barry, “The economy’s up and down, and financial murkets
are dicoy. We needed help to accomplish this vision to revitalize Downtown. Without
access to adequate funding, it will be much more diffficult.”

The Sembler Co.. an Orlando, Fla -based deve with 128 shopping centers (over
23 million square foet of retail) in the Southeast, 10 Atlants projects planned or
under construction, with five existing centers in the ares,

Jeff Fuqua, president, said leasing efforts have stalled in recent months as the
economy has slowed. Some projects may be deliyed, and it least one has been signifi-
cantly downsized.

“All retallors are hesitant about expanding now, but it's more pronounced in ap-
parel, especially the big apparel chains, and it all happened 50 suddonly.” be said,
mmu :o u»: pﬂd-&olldw penod.;. pro, e:.u ;h-t ure already leased are fine,

thowe in aning may bo p ol s quarter” g ¥ .
mmrem —mmemul. rewidential and office complexes — are so large
that they often reshape suburban landscapes, drawing lorce neighborhood opposition.

While a vehement anti-development campaign fought Town Briarclifl, in northeast
Atlanta, Fugua blamed economic factors for its downsizing. Town Briarcliff, one of its larg-
est mixed-use proposals, was begun two years ago. The 107-acre development planned
1.5-million square feet of retail, but scaled back to 80 acres, and 900,000 square foet,

Meanwhile, Daniel Corp. is developing 12th & Midtown, a multiphase, $2 billlon
project that is the cornerstone of the Midtown Mile, a 14-block area, which will create
1 million square feet of street-level retail by 2010
] qu.mmmm«mmwwwmw
increased caution among potential tenants, but said it's not enough to postpone or deradl

the projoct.

"l’l‘::'!ml dvith good fundamentals will be fine, but marginal players may be weeded
out” he sa

Baille said the desirability of Midtown, with Its cultural attractions. nelghborhoods
and parks, continues to override the effects of economic downtums

Developer Ben Carter also is confident that the glamorous fure of his Streots of
Buckhead, dubbed the “Rodeo Drive of Atlanta,” will outweigh any short-term snags

“I've bullt two reglonal malls during recossions, and 1'd rather be in conatruction
than opening stores in a recession.” said Carter. founder of The Streets of Buckhead,
% $1.2 bilbon mixed-used project, which will open phase one in late 2009,

Having signed Hermés, Oscar de la Renta nnd Bottega Veneta, Carter said be will soon
announce another international jewelry store and ltalian women's apparel retail tenant.

“T haven't noticed a real slowdown among luxury retailers,” he observed. “They
may have some immediate concerns, but they are confident about long-term prospects
for the Atlanta market and the U.S. economy.”

Despite the challenges, developers are still announcing long-torm plans, some
quite dramatie, for the city.

This month, Jim Jacoby, chairman of Jacoby Group Development, the visionary
behind Atlantic Station, announced a 6.5 milllon-square-foot retail and office project
near the Hartafield-Juckson airport. The 122-acre project will be on the site of a for
mer Ford assembly plant that closed (n October 2006 1t will include 1.8 million square
feet of retall, and 2 million square feet of office space.

With close proximity to the airpori. the project is poised to serve increased inter
national traffe from o $8 billlon alrport improvement and expansion currently under
way: [t includes a new international terminal at the world's busiest airport, which has
B85 million passengers annually.

The project will have “three kinds of retail — neighborhood, regional and inter
national, 1o serve the growing international traffic at the alrport.” said Jacoby. It will
break ground this June and is slated to be completed by 2020

“Atlanta is 3 real estate town,” said Robinson of Central Atlanta Progress
“Developers are creative people. They will figure itoul™
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